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RD Instruction 1901-E

It is the policy of Rural 
Development to administer its 
housing programs affirmatively 
so individuals of similar income 
levels in the housing market 
area have housing choices 
available to them regardless of 
their race, color, religion, sex, or 
national origin. 
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Why do an AFHMP?  (1901-E cont.)

Each participant in a Rural 
Development housing program 
shall pursue affirmative fair 
housing marketing policies in 
soliciting buyers and tenants, 
in determining their eligibility, 
and in concluding sales and 
rental transactions.  
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Departmental Regulation 4330-3

It is USDA policy to ensure no 
person is subject to prohibited 
discrimination in USDA- 
conducted programs and 
activities based on race, color, 
national origin, gender, 
religion, age, disability, marital 
status, familial status, sexual 
orientation, or because all or 
part of an individual’s income 
is derived from any public 
assistance source.
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Who Must Submit a Plan 
Housing Programs


 
Borrowers with 
housing projects that 
have four or more 
rental units must 
prepare and maintain 
an AFHMP 



 
The plan must comply 
with 24 CFR part 200, 
subpart M.



 
Self-Help Technical 
Assistance Grantees 



 
Multi-Family Housing 
Rental Projects



 
Single Family Housing  
loan/grant packagers



 
Real Estate Brokers



 
Auctioneers



 
Community Facility 
Retirement Homes



 
Housing Preservation 
Grant Recipients
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Community Programs
It is prepared at the 
beginning of a project as a 
marketing tool to ensure 
that outreach and 
advertising requirements 
are met and must be 
included in the application 
package.  A new one must 
be accomplished every 3 
years or sooner if there is 
a change in demographics.



 
The following facilities 
with five or more units 
or five or more beds 
require an AFHMP.


 

Retirement Homes


 

Group Homes


 

Assisted-living 
Facilities



 

Nursing Homes
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Periods Covered - 1901.203 (c)(5)(ii)



 
From the time of application until the loan is 
paid in full 

or 


 
for so long as the project is being used for the 

same or similar purpose for 
which the funds were 
extended,

…whichever is later.



8

Frequency of Review 
MFH Handbook 2-3560, Chapter 9



 
The purpose of the compliance 
review is for Agency staff to 
review the borrower’s compliance 
with the Affirmative Fair Housing 
Marketing Plan.



 
During the Supervisory Visit, the 
Affirmative Fair Housing 
Marketing Plan should be 
reviewed.
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AFHMP - HUD 935.2 (Rev 8/2006)



 
Affirmative fair housing marketing plans will 
be submitted on Form HUD 935.2            
(exp. 1/31/2010)  



 
HUD-935-2a Multifamily Housing



 
HUD-935-2b Single Family Housing



 
Fillable forms are available in Adobe Acrobat 
format on HUD’s web site at:

http://www.hud.gov/offices/adm/hudclips/forms/hud9a.cfm#group3

AFHMP
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AFHMP - HUD 935.2 (Rev. 7/2008)



 
When selecting a HUD 935.2 to use, 
ensure that you are using the correct 
form.  The next two slides show the 
top portion of each form.



 
Make certain you read the last two 
pages which consist of instructions.



 
Community Programs should use the 
Multi-family Housing form.



 
Remember, this is a HUD form so you 
should follow your program regulations 
in the event of any inconsistencies. 
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HUD 935.2 – Part 4



 
Describe the marketing program 
to be used to attract all segments 
of the population, especially 
those groups identified in   
part 3.



 
Advertising - efforts should be 
made to publicize through the 
type of media customarily used 
by the target applicant.
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RD Instruction 1901-E

All advertising must include the equal housing 
opportunity logo and statement.

Brochures, Letters, Handouts
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1901-E - Required



 
RD Instruction 1901-E
TITLE 7 - AGRICULTURE



 
Posting in a conspicuous 
position on each property       
and Rural Development 
construction site a sign 
displaying the equal opportunity 
logo or the following statement: 
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AFHMP Section 4 cont.

When illustrations or persons are 
included they shall depict persons of 
both sexes and of majority and minority 
groups.
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Title VIII – It shall be unlawful…

to make, print, or publish, or cause to be 
made, printed, or published any notice, 
statement, or advertisement, with respect to 
the sale or rental of a dwelling that indicates 
any preference, limitation, or discrimination 
based on race, color, religion, sex, handicap, 
familial status, or national origin, or an 
intention to make any such preference, 
limitation, or discrimination. 
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Okay to Use



 
Rental Assistance Available



 
Fully Accessible Units



 
Affordable Housing



 
Number of Bedrooms per unit



 
Facility is an Equal Opportunity 
Provider



 
Subsidized Rent--based on 
Income
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Avoid 



 
Apartments for families



 
Quiet Apartments



 
Close to ‘specific’ Church



 
EHO



 
Logo without “Equal 
Housing Opportunity”



 
Senior Apartments 
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Permanent Project Sign



 
Required after September 
13, 1977.



 
Location:  Primary Site 
Entrance



 
Legible from the Roadside



 
Not Less than 16 sq. feet for 
8 or more units
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Project Sign Must:

•Be Durable
•Include  Project Name
•Show Rental Contact Information

•Office Location
•Telephone Number
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Project Sign (continued)



 
Equal Housing Opportunity Logo MUST be  
no less than 5% of total project sign.



 
TDD number – not required, 



 
recommended if available.



 
Size of sign MUST be shown on AFHMP



 
May display the Agency or Department 
logotype.



 
Must comply with state and local codes.
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Each property MUST display the Equal 
Housing Opportunity logo and statement.


 

The Equal Housing Opportunity logo MUST 
include the words “Equal Housing Opportunity”

Permanent Project Sign
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Posters



 
Posters must be displayed that 
show all applicants and tenants 
that the policy of 
nondiscrimination will be 
practiced:


 

The Fair Housing poster


 

And Justice For All poster


 
MUST be displayed in rental 
office, common areas, etc.  
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Community Contacts Include 
HUD 935.2 – Part 4 cont.



 
Those well known in the 
housing market area or locality



 
Those with influence within 
groups least likely to apply.



 
Reaching very low-income or 
low-income.



 
Must not rely on “word of 
mouth”
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Community Contact Groups 
HUD 935.2 – Part 4 cont.



 
Neighborhood



 
Minority



 
Women’s



 
Grass Root



 
Faith Based



 
Other Community 
Based



 
Disabled Community



 
Telephone Book



 
Social Services



 
Governor's Office



 
Labor Unions



 
Employers



 
Public/private



 
Advocacy



 
Schools



 
Individuals well known 
to/associated with these 
groups



 
Internet Search Engines


 

Google


 

Yahoo etc.
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4c. Community Contacts 



 
Contacts should identify those 
groups least likely to apply.  



 
Also, groups associated with the 
project type, i.e., elderly 
housing/disabled



 
Organizations representing the 
disabled



 
Eligibility information to those 
less than 62 years old but 
eligible due to disabilities.
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Contacts (continued)



 
Contacts must be 
accomplished annually.



 
Remember, when using 
churches as contacts, ALL 
denominations MUST be 
contacted!



 
Attach a copy of 
correspondence sent to these 
contacts.   



 
Must include Equal Housing 
Opportunity logo or slogan.
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Marketing - Advertising



 
Remember, you are required to advertise annually, 
regardless if you have vacancies or a very full waiting 
list. 



 
All advertising MUST be documented and attached to 
the AFHMP.



 
All advertising MUST                                            
include the Equal                                              
Housing Opportunity                                             
Logo and statement.

For Rent
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Creative Marketing Ideas



 
Tribal Newspapers



 
Thrifty Nickel or Penny 

Press Newspapers


 
Public Service 
Announcements



 
Radio Interviews



 
Send flyer with school 
reduced lunch 
information



 
Camera Crews at an 
Open House or 
Groundbreaking



 
If doing leveraged 
loans – partner with 
the bank and share 
advertising cost



 
Add your site as a link 
on other housing 
websites



 
Etc…
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5. Future Marketing



 
Indicate what type of                         
marketing is projected                                    
to be used as vacancies 
occur.



 
Note: #4a. Marketing is to be completed at 
least annually, whether or not there are 
vacancies and whether or not there are 
names remaining on the waiting list.
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6. Experience and Staff Instructions



 
All staff responsible for renting units must have had 
training provided on Federal, State, and local fair 
housing laws and regulations and in the requirements 
of fair housing marketing and in those actions 
necessary to carry out the marketing plan.  



 
Copies of instructions to the                                   
staff regarding fair housing                                    
must be attached to the                                       
AFHM plan when requesting                          
approval.
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Section 8



 
The applicant is required 
maintain a current 935.2, and 
USDA/RD staff will review it 
every three years during 
compliance reviews.



 
Applicants are required to 
update the form as needed to 
ensure continued compliance 
with USDA/RD instructions 
and regulations.



35

What is the approval process?



 
Submit completed form and all attachments to 
Rural Development with your application for 
assistance



 
The form is reviewed/approved                  
and a signed copy returned to                     
you



 
You then implement the                             
plan and Rural                                  
Development monitors
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Compliance and Enforcement

1. Plan monitored during compliance 
review by Rural Development


 

Is the most recent plan posted?


 

Is there evidence of 
implementation/outreach 
activities?



 

Is there evidence of 
advertising?



 

Have community contacts been 
made?



 

Do the printed materials have 
the logo?

2. Applicant or participant can file a 
compliant with USDA/HUD
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What if Compliance Isn’t Met?

1. Noncompliance 
Determination

(failure to implement plan)
2. Sanction  (continued 

noncompliance)


 

Denial of further participation 
in Rural Development 
programs



 

Referral to Department of 
Justice
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Training



 
MUST include training of 
employees responsible for the 
rental of said properties:


 

Employees shall be trained in 
the policy and application of 
nondiscrimination and fair 
housing.  



 
Attach a copy of instructions to 
staff regarding fair housing and 
copies of certificates of outside 
training. 
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