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This report provides information and analysis related to March 2014 year-to-date sales and use tax 
collections.  Results are for actual sales activity through the month of March, the tax on which is 
received by the city in the subsequent month.  For clarification of any information in this report, please 
contact Cheryl Pattelli, Director of Finance, at (303)441-3246 or cpattelli@bouldercolorado.gov.   
 
PLEASE NOTE:  Pursuant to a vote in November, the sales and use tax rate changed on January 1, 2014 
from 3.41% to 3.56%.  Therefore, actual dollars collected in the report may show as being higher in 
2014 solely because of the tax rate increase.  However, the actual percentages changes included in this 
report have been normalized to be able to compare the actual increase or decrease for this year compared 
to the same period in 2013 as if the rates were the same.  This normalized percentage better reflects the 
underlying economic activity in the city and enables city staff to readily determine if revenue targets are 
being met. 
 

REVENUE COMPARISONS TO COMPARABLE PERIOD IN PRIOR YEAR 
 
As reflected in Table 1, Sales and Use Tax has increased from the 2013 base by 5.17%. 
    

TABLE 1 

ACTUAL SALES AND USE TAX REVENUE 
 

 
TAX CATEGORY 

% CHANGE IN 
REVENUE 

Increase/(Decrease) 

 
% OF 

TOTAL 
Sales Tax 3.82% 78.27% 
Business/Consumer Use Tax 2.75% 9.23% 
Construction Use Tax 17.88% 9.45% 
Motor Vehicle Use Tax 13.21% 3.05% 
Total Sales & Use Tax 5.17% 100.00% 

 
 

DETAILED ANALYSIS OF MAJOR CATEGORIES 
 
The following monthly information is provided to begin to identify trends in the various categories.  
While this information is useful, it is important to remember that relatively small aberrations (like the 
timing of remittances by certain vendors) can make relatively large variances given this limited time 
period and it will take several more months of data to better enable extrapolation of trends. 

 
Retail Sales Tax – March YTD retail sales tax revenue was up by 3.82% from that received in 2013.  A 
portion of this increase was due to audit revenue collected during the month of February.   
 

Jan Feb Mar 
2.83% 5.87% 2.92% 
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Food Stores - Retail sales tax revenue for food stores is up down by 0.12% YTD.  A portion of the 
variable performance is due to timing issues where the vendor files 13 tax returns per year and the extra 
return does not occur in the same month each year. 
 

Jan Feb Mar 
3.70% (11.10%) 8.47% 

 
Sales at Eating Places are both an important revenue source (Eating Places comprise approximately 
12.00% of sales/use tax) and are often an indicator of the health of the economy in the city.  This 
discretionary category is often correlated with disposable income and consumer confidence.  Total 
March YTD retail tax at Eating Places is up by 2.32%.   
 

Jan Feb Mar 
1.47% 7.57% (1.30%) 

 
Apparel Store retail sales are up by 9.98% YTD.   
 

Jan Feb Mar 
(1.35%) 13.85% 15.64% 

 
General Retail is down by 2.42% YTD.   

Jan Feb Mar 
(16.62%) 6.07% 3.91% 

 
Public Utilities (primarily retail sales tax on natural gas and electricity) are up by 5.91% YTD.  Tax on 
Public Utilities comprises approximately 5.00% of total sales and use tax revenue.  Even as natural gas 
prices and rates increase, the direction for this category may be uncertain if conservation strategies are 
successful and businesses significantly cut their energy use.  According to a 2006 study by the City of 
Boulder, commercial and industrial sector energy use makes up 83% of Boulder’s energy use. 
 

Jan Feb Mar 
5.63% 9.85% 9.89% 

 
MEDICAL MARIJUANA BUSINESS SALES TAX 

 
Total YTD retail sales tax revenue collected in this category is $272,441, up by 19.69% from the same 
period in 2013.  Monthly sales tax revenue and the percentage change by month, is presented below. This 
industry segment represents less than three fourths of one percent of total sales/use tax collections.   
 

Jan Feb Mar 
$86,993 $110,174 $75,274 
25.13% 50.58% (11.38%) 

 
RECREATIONAL MARIJUANA RETAIL SALES TAX AND EXCISE TAX 

The first remittances related to sales of recreational marijuana were received in the month of February.  
A very limited number of vendors have completed the licensing process and began sales for varying 
periods of time in March. The Municipal Code prohibits providing any information that would identify 
sales by individual vendors.  Therefore, we will not begin reporting on activity in this category until 
multiple vendors have reported in large enough numbers to better obscure individual data.  At such time, 
to comply with requirements in the Municipal code, we will provide year-to-date data.  
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Significant YTD increases / decreases by tax category are summarized in Table 2.   

 
TABLE 2 

 
2014 RETAIL SALES TAX  

(% Change in Comparable YTD Collections) 
STRENGTHS: 
 Eating Places up by 2.32% 
 Apparel Stores up by 9.98% 
 Home Furnishings up by 13.61% 
 Transportation/Utilities up by 7.42% 
 Automotive Trade up by 4.73% 
 Building Material Retail up by 15.64% 
 Consumer Electronics up by 35.87% 
 All Other up by 12.99% 
 Downtown up by 3.42% 
 UHGID up by 6.37% 
 N. 28th St. Commercial up by 10.47% 
 University of Colorado up by 1.28% 
 BVRC (excl 29th St) up by 16.51% 
 TwentyNinth St up by 6.04% 
 Table Mesa up by 1.74% 
 The Meadows up by 24.26% 
 Boulder Industrial up by 4.22% 
 Public Utilities up by 5.91% 

 

WEAKNESSES: 
 Food Stores down by 0.12% 
 General Retail down by 2.42% 
 Computer Related Business down by 16.78% 
 Basemar down by 0.36% 
 All other Boulder down by 0.86% 
 Metro Denver down by 6.01% 
 Out of State down by 4.48% 
 Gunbarrel Industrial down by 14.33% 
 Gunbarrel Commercial down by 14.88% 
 Pearl Street Mall down by 1.77% 

 
 
 

 
 

2014 USE TAX  
(% Change in YTD Comparable Collections) 

STRENGTHS: 
 Motor Vehicle Use Tax up by 13.21% 
 Construction Use Tax up by 17.88% (when adjusted 

to exclude dedicated Boulder Junction tax, up 
by 14.01%) 

 Business Use Tax up by 2.75% 

WEAKNESSES 
 

 

 
ACCOMMODATION TAX 

Total year 2014 Accommodation Tax revenue is up by 17.29% from the same period in 2013.  In the 
same vein as other tax types, results can be volatile for limited time periods.  While the remittances of 
some accommodation providers are up fairly substantially, some of the increases appear to be the result 
of timing, where receipt of the comparative remittances in 2013 was delayed.  The hotel industry in 
Boulder is in a state of flux.  The Hampton Inn in Gunbarrel opened in June of 2013 so increases from 
the comparative 2013 revenue base will be more difficult to achieve in November and December of 
2014.  It is uncertain if/when other new properties in the pipeline will open.  Some upward adjustment in 
room and occupancy rates may be possible during the transition when the total number of rooms 
available in the City is down slightly.  While we expect this revenue category to be flat or up slightly in 
2014, it will take multiple months to be able to extrapolate trends from the tax collection data.  Some of 
the changes follow: 

• America Best Value – closed March 2014 (to be converted to student housing) 
• Golden Buff – closed October 2014 (to be redeveloped into two hotels) 
• Boulder Outlook – proposed to close November 2014 
• Hampton Inn, Gunbarrel – opened June 2013 
• Hyatt Place Depot Square – broke ground, projected opening January, 2015 
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• Other Planned Properties – in concept or site review 
 

ADMISSIONS TAX 
Year-to-date 2014 Admission Tax revenue is down by 16.20% from the same period in 2013.  While the 
remittances of certain vendors are down fairly significantly for the first three months of the year, it will 
take multiple months to be able to extrapolate trends from the tax collection data. 
 

TRASH TAX 
Year-to-date 2014 Trash Tax receipts are down by 0.38%.   
 
 

REVIEW OF VARIOUS ECONOMIC DATA & PREDICTIONS FOR THE FUTURE 
The summary forecast included the March 18, 2014 Colorado Outlook, published by the 
Governor’s Office of State Planning and Budgeting, appears to summarize the projections of many 
economists: 

Expectations for 2014 remain positive, though mixed ─ Surveys show that households, 
businesses, and economists continue to expect stable growth in 2014 despite sluggishness in 
January and February.  The labor markets continue to improve, though unevenly across regions.  
The unemployment rate has continued to decline slowly as a result of both new jobs and a 
decrease in the labor force participation rate.  Despite very modest changes in hourly wages 
across most professions, consumer spending is expected to increase in 2014 as employment 
growth continues and households build improved expectations about the future.  Strength in the 
housing market, where activity has slowed but remains generally positive, also will support 
economic growth. 

Leading indicators of business investment, including business managers’ reported plans for 
capital expenditures, indicate that the trend of increased business investment will continue in 
2014.  Forecasts for improving consumer spending, which results from improvement in the labor 
market, better household balance sheets, and more consumer confidence, also will support 
business investment by encouraging businesses to invest in equipment repairs and upgrades to 
meet new demand. 

The Quarter 2, 2014 Leeds Business Confidence Index (LBCI) is also fairly positive: 

Colorado business leaders’ expectations going into Q2 2014 remain positive as economic 
conditions continue to improve and political risks subside. The Leeds Business Confidence 
Index (LBCI) measures the confidence of Colorado business leaders in six categories: national 
economy, state economy, industry sales, industry profits, hiring plans, and capital expenditures. 

The LBCI increased slightly, from 59.9 in Q1 2014 to 61 in Q2 2014. There were 345 panelist 
responses to the Q2 2014 survey. Expectations continue to stay in positive territory (above 50) 
for all metrics. Compared to the Q1 2014 survey, Q2 survey respondents’ confidence improved 
for all metrics except capital expenditures, with the greatest gain recorded in expectations for 
profits, increasing 3.4 points. The ongoing differential between the state and the nation increased 
in Q2, indicating that Colorado business leaders still have greater confidence in the local 
economy than the national economy. Businesses with 50 or more employees measured higher 
optimism than comparatively small businesses by 5 points. 

Respondents’ continued confidence in Q2 represents 10 consecutive quarters of positive 
expectations—surpassing the record for optimism set from 2003-2005. This confidence 
coincides with positive signals from the market—accelerating GDP growth, employment gains, 
and rebounding wealth, as well as a federal budget compromise and a reduction in stimulus by 
the Fed. 
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CU’s Richard Wobbekind provided a very positive picture of the manufacturing sector in Boulder 
County in the 2014 Economic Summit (Daily Camera, May 21, 2014): 

Economic gains by Boulder County and Colorado manufacturing businesses are at their highest-
ever levels, and those companies are well positioned to benefit from a potential “American 
industrial renaissance”…. 

In Boulder County, manufacturing jobs make up 10 percent of overall employment as compared 
to 6 percent for Colorado.  The Boulder region’s manufacturing gross domestic product per 
employee is “astounding,” Wobbekind said, noting a figure of $215,650 in 2012, about $70,000 
higher than the national average. 

The “big dogs” of the region’s manufacturing industry are in two segments: computers and 
electronics, and also chemical, which includes biotechnology companies. 

The City of Boulder and Boulder County may not become hubs in areas such as transportation 
equipment and fabricated metal – two sectors that have seen the largest job gains nationally – 
but the concentration in areas such as advanced manufacturing have served as drivers for the 
local economy, he said. 

Illustrating a slightly less positive outlook, The Conference Board Consumer Confidence Index® fell 
slightly in April: 

The Conference Board Consumer Confidence Index®, which had increased in March, declined 
slightly in April. The Index now stands at 82.3 (1985=100), down from 83.9 in March. The 
Present Situation Index decreased to 78.3 from 82.5, while the Expectations Index was virtually 
unchanged at 84.9 versus 84.8 in March. 
 “Consumer confidence declined slightly in April, as consumers assessed current business and 
labor market conditions less favorably than in March,” said Lynn Franco, Director of Economic 
Indicators at The Conference Board. “However, their expectations regarding the short-term 
outlook for the economy and labor market held steady. Thus, while sentiment regarding current 
conditions may have slipped a bit, consumers do not foresee the economy, or the labor market, 
losing the momentum that has been building up over the past several months.” 
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